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Goncept

The concept aims to highlight the brand’s values.
Drype simplifies the ingredients in their products

to the essentials, creating a concentrate of flavors
and essences combined with alcohol.

Promoting the values of sustainability, minimalism
and innovation, the brand identity is perfectly
aligned with the brand’s mission.

The world of cocktail experience becomes the
protagonist, the elements that make up the logo
aim to communicate in a direct and attractive
way, through flat colors, simple and recognizable
shapes, with a strong reference to the new gestures
proposed by Drype.

PHOTOS: Edward Pretsi via UNSPLASH
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The innovative gestures for the preparation of
Drype cocktails are divided into 4 main steps.
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1. Fill the glass with ice 2. Pour in still, sparkling 3. Add the Drype cocktail 4. Garnish following the aromas
or tonic water in the drink




Primary Logo

The Drype logo focuses on recognizability, playing
on a few distinctive elements.

The typography merges with a typical sign of the
world of Mixology through the icon of Jigger, tool
used by professionals in the industry during the
preparation of their creations.

The original and distinctive font makes the
readability clear without being boring. The lines of
the letter Y follow those of the icon below, blending
harmoniously.

The logotype is adaptable to various applications,
being easily scalable and readable even in small
sizes.

RIP

Mockup: MOCKUPS-DESIGN
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Secondary logo

If necessary, the logo develops further, in the four
quadrants are explained the stages of preparation
of a Drype cocktail. The four icons clearly illustrate
the steps to make a ready-to-drink cocktail in just
a few seconds, using simple and recognizable
shapes.

The quadrants on the bottom left recalls the
primary logo, with the typography in the foreground
and the icon of the Jigger in the background.
Essential in form as in the composition of the
product.

The secondary logo is mainly used in the packaging
and labels of products, in this case it can be flanked
by different icons, or varied in colors, depending on
the type of cocktail.

Mockup: MRMOCKUPS
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Minimal Dimensions:
30% 20mm x 20mm
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Kensington is a narrow, stately, and eclectic sans
serif, it offers a compact charm that you can’t quite
tie to one style or time.

Modern and recognizable is the main font,
characterizes the logo, enriches the typographical
compositions for posters and medium and large
media.

The minimum size for using the Kensington font is
0.5cm high, in capital letters. The minimum size is
only approved for the application of the logo on
packaging and business cards.

Kensington
Compressed Regular

Licence: https:/[fortfoundry.com/fonts/kensington

AaBoGe

Aa Bb G Ddl Eg Ff Gg Hh 1 Kk LI Mm Nn Oo Pp Qg Rr 3 Tt Uu Vu Ww X Yy
1234567690

Poppins is a geometric sans serif typeface, based in
particular on the circular shape.

The combination of these two fonts creates a strong
contrast between the titles and the descriptive
texts, an innovative and extravagant combination
that does not renounce the readability and balance
of the compositions.

Poppins is used for all descriptive texts, in

support of the logo, for both paper and digital
communication.

Depending on your needs, the Poppins font can be
declined in the Light, Regular or Bold variants.

Poppins
Light, Regualr, Bold

Open Font Licence: https://fonts.google.com/specimen/Poppins

AaBbCc

Aa Bb Cc Dd Ee Ff Gg Hh i Jj Kk LI Mm Nn Oo Pp Qq Rr Ss
Tt Uu Vv Ww Xx Yy Zz
1234567890



Lemon Chiffon Carolina Blue

H#F2EFBA #83B2DA

C 8% C 53%
M 1% M 20%
Y 36% Y 4%
K 0% K 0%
R 242 R 131
G 239 G 178
B 186 B 218

Lime
#D3E906

C 26%
M 0%
Y 95%
K 0%
R 21
G 217
B 6




CLOVER

H#EBDACH

HFFAQE7

CRUSH

HFOF4F5

#C8B8D8

BLUE TRAIN

H#FCEADE

VESPRO

HFOETE7

#FCC600




CLOVER

Drype offers a diverse range of cocktails, each ‘
distinguished by unique aromas and ingredients.
This variety has allowed for the development of a
personalized color palette for each cocktail,
which can be applied to the logo to evoke the
specific essences of the chosen cocktail.
| M.

VESPRO
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Instructions: The steps
for preparing the
cocktail are illustrated
by icons to highlight
them when reading the
label.

Logo: The secondary
logo blends with the
icons characterizing
the essences of the
cocktail.

Each has its own color
palette.

Background: use the
lighter color of the
palette at 30% opacity
Texts: Font Poppins
Medium/Bold, color
taken from the palette.

Cocktail’'s name:
Font Kensington
Compressed Demi.

Ingredients:

Font Kensington
Compressed Demi
italic.



For the label design, the logo undergoes another
transformation.

The square at the bottom left remains unchanged,
while the other three squares feature multiple icons
representing the essences found in each cocktail.
The color palette is also tailored accordingly.

This ensures a high level of consistency across
various applications of the brand identity.

CLOVER

CRUSH

BLUE TRAIN
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Mockup: MOCKUPS-DESIGN Mockup: MOCKUPS-DESIGN
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Photo: captured by author
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Mockup: MOCKUPS-DESIGN Mockup: MOCKUPS-DESIGN
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Mockup: MOCKUPS-DESIGN Mockup: MRMOCKUPS
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Drype will propose limited editions in collaboration The labels will be adapted to the new formats and
with other brands. In this case, the label bears packaging of Drype of the upcoming products.
the primary logo, flanked by the partner’s logo,

maintaining consistency with standard products

through the icons depicting the essences inside the

cocktail.
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